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Valore degli acquisti eCommerce da consumatori italiani

24.000

22.000

+16%

20.000

©
T
C
©
£
o
a

18.000

16.000

14.000
12.000
10.000 -

8.000 +

6.000 -

4.000 -

2.000 H~ .
0 -
2011 2012 2013 2014 2015 2016 2017

L’eCommerce B2c in Italia: le prime evidenze per il 2017 10.05.17 u #




La domanda eCommerce tra Prodotti e Servizi
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La domanda eCommerce tra Prodotti e Servizi
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La domanda eCommerce per comparto merceologico
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La domanda eCommerce per comparto merceologico digital innovation
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| tassi di penetrazione online digital innovation
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La domanda eCommerce per device digital innovation
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La domanda eCommerce da Smartphone digital innovation
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Le componenti dell’eCommerce B2c
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Valore delle vendite eCommerce da siti italiani
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Le vendite eCommerce B2c Sigital inagvation

Valore delle vendite eCommerce da siti italiani
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La presenza online delle imprese tradizionali
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